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sabazro ekonomikis dros moTxovna-mi-
wodebis yvela ZiriTadi problema, rogorc
wesi wydeba sawarmos (firmis) doneze. am
mimarTulebiT dagrovda mdidari gamocdi-
leba im qveynebSi, sadac Camoyalibebulia
Tanamedrove sabazro ekonomika. esaa saqon-
lis warmoeba-gasaRebis praqtikisa da Teori-
is sistema, romelic cnobilia marketingis
saxelwodebiT. naSromSi ganxilulia mar-
ketingis, rogorc erT-erTi fuZemdebluri
samecniero disciplinis saxeebi da koncef-
ciebi, romelTa codna aucilebelia Cveni
sawarmoebis (firmebis) sabazro urTierTo-
baTa pirobebSi warmatebuli muSaobisaTvis.
magram am saqmeSi ucxouri gamocdilebis
pirdapir gadmoReba da meqanikuri danerg-
va ar aris mizanSewonili. saWiroa arsebu-
li gamocdilebis safuZvelze marketingis
erovnuli (qarTuli) koncefciis SemuSave-

ba da gamoyeneba, romelic miesadageba adg-
ilobrivi (erovnuli) firmebis funqcion-
irebis rialur situacias, rac ganpirobe-
bulia Cveni qveynis bunebriv-klimaturi pi-
robebiT, mosaxleobis tradiciebiT, momx-
marebelTa fsiqologiuri ganwyobiT da sxva
faqtorebiT.

amrigad, marketinguli saqmianobis ukeT
Seswavla da misi praqtikaSi gamoyeneba dae-
xmareba biznesis specialistebs – saqonlis
Semqmnelebs (inJiner-teqnikosebs, dizainerebs),
savaWro gasaRebis, momsaxurebis sferos, re-
klamis muSakebs, agreTve sawarmos xelmZRv-
anelebs (menejerebs) mravalmxrivi proble-
mebis warmatebiT gadaWraSi.

sakvanZo sityvebi: marketinguli saqmi-
anoba, sabazro ekonomika, bazari, klienti,
firma.

marketingi, rogorc Teoria da praqtiku-
li saqmianoba, sistematurad, bazris ganvi-
Tarebis paralelurad, viTardeba. XXI
saukuneSi bazarze momxdarma cvlilebebma,
bunebrivad, moiTxova marketingis meTodeb-
isa da xerxebis srulyofa, axali marke-
tiguli midgomebis SemuSaveba. firmebma
aqtiurad daiwyes muSaoba klientebis moTx-
ovnilebebis gamovlenaze da dakmayofile-
baze, maTTan urTierTobis teqnologiis
Seswavlaze, masobrivi informaciis saSu-
alebebis gamoyenebaze, axali teqnologieb-
is danergvaze. dResdReobiT firmebis Zir-
iTad problemad gvevlineba produqciis
konkurentunarianoba, misi amaRleba, rac

ganapirobebs klientTa (momxmarebelTa)
mozidvas. rogor unda moizido klienti?
rogor gansazRvros bazris tevadoba, saku-
Tar produqtze arsebuli moTxovna, fasi
da saerTod misi konkurentunarianoba?  a-
masTan aucilebelia gairkves marketingis
strategia klientebisa da konkurentebis
mimarT. yovelive am sakiTxTa gadawyvetis
SesaZleblobas iZleva firmaSi moqnili
marketingis samsaxuris Seqmna.

rTulia davijeroT, magram arcTu ise
didi xnis win kompaniebs ar hqondaT mar-
ketingis ganyofilebebi. 50_ian wlebis
dasawyisSi aSS_Si, xolo cota mogvianebiT
sxva ganviTarebul kapitalistur qveyneb-
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Sic, marketingi didi popularobiT sarge-
blobda da ganixileboda, rogorc kapital-
isturi marTvis koncefcia. marketingSi
igulisxmeboda ara sawarmoo saqmianobis
erT_erTi mimarTuleba, aramed warmoebis
marTvis wamyvani funqcia, romelic ara marto
sabazro, aramed warmoebriv politikasac
gansazRvravda. marketingis aseTi gageba misi
adrindeli Sinaarsis Semdgomi ganviTare-
baa. Tanamedrove pirobebSi marketingis
specialistTa absoluturi umetesoba ganix-
ilavs rTul da dinamikur sistemas, romelic
ekonomikis marTvis sabazro orientacias
uzrunvelyofs. firmebSi marketingis ganyo-
filebebi warmoiqmna gasaRebis ganyofile-
bebisagan. ra mdgomareobaa am mxriv
saqarTveloSi? CvenSi jer marketingiT in-
teresdebian, Semdgom xdeba misi danergva
firmaSi (rac araa martivi procesi) da
bolos warmoudgenladac ki miaCniaT mar-
ketingis gareSe arseboba. Tu kompanias surs
Seqmnas axali produqti, sawyis etapze is
atarebs kvlevas, romelmac pasuxi unda
gasces kiTxvas:

„unda Tu ara es saqoneli momxmarebels”
SemdgomSi ganisazRvreba bazarze am saqon-
lis rialuri da potenciuri wili, ramdeni
da rogori arian konkurentebi. amis Semdeg
etapze unda ganisazRvros saqonlis gar-
egnuli saxe, dasaxeleba, fasi, SefuTva da
a.S. TiToeul am punqtze tardeba bazarze
potenciur myidvelTa kvleva. Semdegi eta-
pi esaa saqonlis reklama. reklamis gaSve-
bis Semdgom Seswvlil unda iqnes rogorc
momxmareblis aseve sabiTumo myidvelebis
damokidebuleba am reklamaze da Tavad am
saqonelze, maTi riaqcia, da a.S. SevTanxm-
deT, rom nebismieri gadawyvetilebis miRe-
bas win unda uswrebdes kvlevis Catareba,
romelic gvanaxebs bazarze arsebul re-
aluri situacias, misi ganviTarebis per-
speqtivas da mogvcems dasaxuli miznis
misaRwevad rCevebs.

cnobilia, rom swori gadawyvetilebis
misaRebad unda flobde obieqtur informa-
cias. es SeuZliaT mxolod im sawarmoebs,
romlebic TavianT saqmianobaSi marketing-
is meTodebs da principebs iyeneben. dRes
SeuZlebelia daveyrdnoT intuicias, rasac,
samwuxarod, CvenTan aqvs adgili, sazRvarg-
areTis qveynebSi marketingul gamokvle-
vas specialuri organizaciebi asruleben.
xazgasmiT aRvniSnavT, rom marketinguli

kvleva iseT principebs unda emyarebodes,
rogoricaa: obieqturoba, sworupovroba da
damajerebloba.

marketinguli kvleva sakmaod rTul
process warmoadgens, romelic SeiZleba xuT
etapad davyoT: 1. gadasaWreli problemis
gansazRvra; 2. arsebuli informaciis ana-
lizi; 3. damatebiT saWiro informaciis Se-
vseba da analizi; 4. gadawyvetilebaTa Se-
muSaveba da praqtikuli realizacia; 5. gada-
wyvetilebaTa realizaciis Sedegebis gan-
sazRvra da gamoyeneba.

marketinguli gamokvleva moicavs far-
To informaciul process, romelsac, Cveu-
lebriv, marketingis informaciul sistemas
uwodeben. am sistemis daniSnuleba naTe-
lia: saWiro informaciis organizebuli
Segroveba da damuSaveba, monacemebis Senax-
va, saqmis warmoebis operatiuloba da sxva.
amasTan, isic unda aRiniSnos, rom marketingu-
li informaciuli sistemis damuSaveba ioli
saqme rodia, igi droisa da Sromis did
danaxarjebs moiTxovs Sesabamisad Cndeba
kiTxva:

– aucilebelia, Tu ara firmaSi mar-
ketinguli samsaxuris arseboba? Tu mar-
ketinguli saqmianobis Catareba umjobesia
mivandioT gare kompaniebs?

romel gzas airCevs kompania damokide-
bulia menejeris xedvaze, romelmac sawyis
etapze unda moaxdinos kompaniaSi arsebu-
li mdgomareobis Seswavla, gansazRvros
kompaniis strategia, gegma da amis Semdgom
gadavides konkretul moqmedebaze.

dResdReobiT praqtikulad yvela fir-
mam gaacnobiera firmaSi marketingis sam-
saxuris Seqmnis aucilebloba, sadac xdeba
arsebuli informaciis mopoveba, damuSave-
ba da amis safuZvelze saTanado daskvneb-
is gakeTeba. SemTxveviT ar gamoviyene si-
tyva praqtikulad, radgan arseboben fir-
mis xelmZRvanelebi, romlebic ar an ver
xedaven marketingis ganyofilebis (samsax-
uris) arsebobis aucileblobas. Sesabamis-
ad xelmZRvaneli akeTebs arCevans: hqondes
sakuTari marketingis ganyofileba, Tu pe-
riodulad SeukveTos kvleva marketingis
samsaxurs? SeiZleba ganvasxvavoT xelmZR-
vanelTa ori kategoria:

pirveli – xelmZRvaneli, romelsac yavs
sakuTari marketingis ganyofileba, Sesabam-
isad emxroba firmaSi marketinguli ganyo-
filebis arsebobas da

menejmenti da marketingi
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– meore xelmZRvaneli, romelsac ar
yavs sakuTari marketingis ganyofileba.
kvlevebis Casatareblad mimarTavs marke-
tinguli kvlevis kompanias da aseTi saqmia-
noba miaCnia gamarTlebulad da efeqtianad.

aqve SeiZleba gamovyoT is ZiriTadi
argumentebi, romlebic upiratesobas aniWe-
ben kvlevis Catarebas kompaniis marketing-
is ganyofilebaSi cxr. 1 da argumenebi
romlebic upiratesobas aniWeben kvlevis
Catarebas damoukidebel marketingul ko-
mpaniaSi cxr. 2.

saqarTveloSi marketinguli kvlevis

samsaxuris Camoyalibebis dros unda gav-
iTvaliswinoT, is rom damoukidebeli kvlev-
iTi samsaxuri (centri) yovelTvis unda mie-
sadagos Cvens konkretul ekonomikur, so-
cialur, teqnologiur da kulturul urT-
ierTobebs. romelime universaluri skola,
romelsac davefuZnebiT ar arsebobs. sxva-
dasxva erovnuli skolebis warmomadgenele-
bi Taviseburad aRiqvams da aRweren market-
ings, romelic gamomdinareobs warmoebisa
da bazris ganviTarebis specifikurobidan.
amavdroulad gvafrTxileben, rom ar gaver-
ToT marketingis sxvisi gamocdilebiT.

marketingis ganyofileba firmaSi damoukidebeli marketinguli 

kompania 

— mocemul sferoSi TanamSromelTa 

kompetenturoba (vin SeiZleba icodes 

firmis misi klientebis specifika) 

— universaluri marketologTa ara 

kompetenturoba 

— Sida safirmo konfedencialur 

informaciaze xelmisawvdomoba 

(yvelaze „Rirebuli“ informacia 

arasodes gadis firmis gareT) 

— konfidencialur Sidasafirmo 

informaciaze ara xelmisawvdomoba 

—konfidencialur informaciis 

Senaxva (TanamSromeli 

damokidebulia firmaze, is ukve ase 

vTqvaT „Semowmebulia“ da 

imsaxurebs ndobas) 

— SesaZlebelia moxdes 

informaciis gaJonva konkurentebTan 

 

— sakuTar TanamSromelTa 

obieqturoba (TanamSromeli 

dainteresebulia firmis winsvliT) 

— SesaZlebelia Sedegebis 

gayalbeba 

— kvlevis dabali Rirebuleba 

(samuSaos Sesrulebis Semdeg, 

TanamSromeli SesaZlebelia sxva 

samuSaos SesrulebiT dakavdes) 

— kvlevis maRali Rirebuleba 

 

cxr. 1 firmis marketingis ganyofilebaSi kvlevis Catarebis upiratesoba
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damoukidebeli marketinguli 

kompania 

marketingis ganyofileba firmaSi 

— marketinguli kvlevebis da 

analizis CatarebisaTvis 

aucilebeli araa imdenad 

teqnologiuri procesebis codna, 

ramdenadac unda flobdnen 

informaciis wyaroebs da misi 

damuSavebis da analizis meTodebs. 

— TanamSromelTa araakmarisi 

profesionalizmi, romlebic xSirad 

sxva saqmeebiT arian dakavebulni. 

 

— kompaniis konfidencialurobis 

SenarCuneba (ormag TamaSSi 

monawileoba (eWvic ki) kompanias 

bazridan samudamod amoagdebs. 

— Sedegebis SesaZlebeli gayidva 

(roca TanamSromeli gadadis sxva 

kompaniaSi maRal Tanamdebobaze) 

—marketologTa obieqturoba (maT 

ar ician klientis lodini)  

— Sedegebis  gayalbebis didi 

SesaZlebloba (gavlenas axdens e.w. 

„korporatiuli Sexeduleba“ – 

molodini, ganwyoba, xedva) 

—kvlevis dabali Rirebuleba 

(samuSao sruldeba swrafad araa 

saWiro xelfasis gadaxda mTeli 

wlis ganmavlobaSi) 

— kvlevis maRali Rorebuleba 

(gadaxdili unda iqnes  xelfasi 

mTeli wlis ganmavlobaSi, ijara da 

a.S.) 

cxr. 2 damoukidebel marketingul kompaniaSi kvlevis Catarebis upiratesoba

saWiroa, SevqmnaT sakuTari qarTuli
marketinguli kvleviTi centri sadac
gaTvaliswinebuli iqneba sxvadasxva erovnu-
li skolebis Teoriuli da praqtikuli
gamocdilebebi, misi specifika, SesaZleblobe-
bi da is potenciali, romlis amoqmedeba
realur safuZvels Seuqmnis saqarTvelo-
Si marketinguli samsaxuris ganviTarebas.

praqtikam aCvena, rom „garedan” mowveu-
li marketingis specialisti firmis mier
aRiqmeba, rogorc sakuTari TanamSromleb-
is arakompetenturobis aRiareba. aprioria
imTaviTve is, rom sakuTari specialistebi
kvlevebs atareben swrafad, iafad da xarisx-

ianad, vidre mowveuli specialistebi da
bolos, gavrcelebuli praqtikiT sakuTari
analitikuri angariSi dafuZnebulia aras-
ruli an arasando informaciaze, magram
Seesabameba (korporatiul warmodgenas)
daskvna : aq sCans is risi danaxvac unda
xelmZRvanels.

saWiroa Tu ara firmis specialistma
TviTon sruliad damoukideblad Caataros
kvleva, Tu misi amocanaa mxolod Sida saqmi-
anobis kontroli? mimaCnia, rom kvleviTi
saqmianoba dawyebuli pirveladi monaceme-
bis mopovebiT damTavrebuli misi analiz-
iT, saWiroebs Catarebuli iqnes aucileblad

menejmenti da marketingi
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marketingis specialistis mier, romel gzas
airCevs firma? marketingul kvlevebs Seu-
kveTavs sxva marketingul samsaxurs, Tu
ganaviTarebs sakuTar marketingul saqmi-
anobas, rogoric ar unda iyos misi arCevani
aucilebelia nebismier firmas yavdes erTi
marketingis specialisti mainc, gansakuTre-
biT maSin Tu mas ar eyoleba sakuTari
marketingis samsaxuri, anu komunikaciisTvis
saWiroa minimum erTi specialisti mainc!
vinc Tundac daukveTavs damoukidebel mar-
ketingul centrs saqmianobas.

rogorc vxedavT erTi recepti, calsaxa
midgoma ar arsebobs. aseve gansxvavebulia
tradiciul da axal kompaniebSi marTvis
filosofia da koncefcia. tradiciuli
organizacia aris standartuli teqnologiis
da ucvleli garemos pasuxi.  maSin rode-
sac axali organizacia – ki aris reaqcia
axal cvlilebebze, ganuwyvetliv cvalebad
teqnologiebze, cvalebad garemoze. orga-
nizaciisadmi Tanamedrove midgoma Tavis
mxriv warmoadgens adamianuri faseulobeb-
is dabalansebul CamonaTvals (erTobliobas),
organizaciul cvlilebebs da ganuwyvetliv
adaptacias gare garemos cvalebadobasTan,
ris saSualebasac iZleva firmaSi efeqtiani
marketinguli samsaxuris arseboba. rac
TvalnaTliv sCans qveviT moyvanil cxr. 3.
tradiciuli da axali organizaciis mar-
Tvis koncefcia1.

am ori koncefciis SedarebiT naTlad
sCans firmis Sida dagegmarebis mtkice da
ucvleli sakontrolo maCveneblebis gamo-
muSavebaze dayrdnoba, finansuri da kontr-
olis sxva regularuli procedurebi, e.i.
yvela elementi, romlebic asocirdeba mkacr
marTvasTan, yovelTvis uTmobs adgils mo-
qnili marTvis Tanamedrove meTodebs, rom-
lis realizebis saSualebas iZleva firma-
Si moqnili marketinguli samsaxuris arse-
boba. rogorc wesi, mcire zomis sawarmoeb-
Si marketinguli saqmianoba dakisrebuli
aqvs erT adamians, romelsac SeiZleba ewo-
dos gasaRebis samsaxuris mmarTveli, mar-
ketingis mmarTveli, marketingis menejeri,
marketingis direqtori. didi sawarmoebi
qmnian marketingis qvdanayofebs, romleb-
Sic dasaqmebulia ramdenime specialisti.
didi sawarmoebis umetesobaSi hyavT gasaRe-
bis samsaxuris mmarTveli, reklamis spe-

cialisti, fasebis specialisti, Cveulebrivi
da samarko saqonlis warmoebaTa mmarTve-
li, klientebis momsaxurebis samsaxuris
mmarTveli. marketingis samsaxuris orga-
nizacia sawarmoebSi SeiZleba ganxor-
cieldes sxvadasxva principiT, romelTa
Soris ZiriTadia funqciuri, sasaqonlo,
geografiuli, sabazro, sasaqonlo-sabazro
principebi da sxv.

marketingis samsaxuris saqmianoba unda
daukavSirdes sawarmoo, safinanso, kadreb-
is samsaxurebis, buRalteriis, samecniero-
kvleviTi da sacdel-sakonstruqtoro qve-
danayofebis saqmianobas. maTi kavSiri auci-
leblad unda iyos ormxrivi. aramarto
sawarmoo samsaxuris muSaobaa damokidebu-
li marketingis samsaxurze, aramed market-
ingis samsaxuris muSaobis Sedegebic aris
damokidebuli sawamoo samsaxuris saqmi-
anobaze. mosaxleobis moTxovnis Sesabami-
si saqonlis warmoeba SesaZlebelia mxolod
warmoebis ganviTarebis saTanado donis
pirobebSi. safinanso samsaxuris saqmiano-
bac mWidrodaa damokidebuli marketingis
samsaxuris muSaobaze, marketingul RonisZ-
iebebze. marketingi gansazRvravs saqonlis
calkeuli saxis momgebianobas da amis Se-
sabamisad, sawarmos finansur mdgomareobas.
finansebic axdens gavlenas marketingze.
myari finansuri mdgomareobis pirobebSi
meti SesaZleblobebia marketingis dasafi-
nanseblad. buRaltruli aRricxvac mo-
qmedebs marketingze. danaxarjebisa da Se-
mosavlebis sworad aRricxvisa da ganaw-
ilebis dros uzrunvelyofilia saqonlis
momgebianobis gansazRvris sizuste. amiT
SesaZlebelia swori gadawyvetilebis miRe-
ba saqonlis momaval bedze.

samecniero-kvleviT da sacdel-sakonst-
ruqtoro muSaobas sawarmoebSi safuZvlad
marketinguli informacia udevs. momxmarebe-
lze orientirebuli marketingis pirobebSi
sasaqonlo asortimentis ganaxleba xorciel-
deba saWiroebebisa da moTxovnilebebis gamo-
vlenisa da Seswavlis safuZvelze. saqonelze
orientirebuli marketingis dros Zlierde-
ba samecniero-kvleviTi da sacdel-sakonstru-
qtoro saqmianobis zegavlena marketingze.
dReisTvis firmebis umetesoba momxmarebel-
Ta moTxovnilebis Sesabamisad aumjobesebs
da afarToebs sasaqonlo asortiments. saqo-
nelze da momxmarebelze erTdrouli ori-
entaciis pirobebSi marketinguli da samecnie-1 Романова А.Н. Маркетинг, Москва, 1998; стр. 358.
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 tradiciuli organizaciis 

koncefcia 

axali organizaciis koncefcia 

1 operatiul sakiTxebze 

orientireba 

strategiaze orientireba 

2 orientireba stabilurobaze orientireba Tanamedrove adaptaciaze! 

kerZod, orientireba gare garemos 

cvalebadobaze da maTze garkveuli 

zemoqmedebac 

3 teqnologiuri imperativi  organizaciuli imperativi 

4 manqanebi-mniSvnelovani resursi adamianebi-mniSvnelovani resursi 

5 samuSaos maqsimaluri 

danawileba, ubralo da viwro 

specialobebi 

samuSaoebis optimaluri dajgufeba – 

farTi da mravalaspeqtiani specialobebi 

6 gareSe kontroli 

(xelmZRvanelebi, kontroliorTa 

Stati, formaluri procedurebi) 

TviTkontroli (TviTmaregulirebeli 

sistemebi), TviTdisciplina 

7 piramidiseburi da mkacri 

organizaciuli struqtura, 

vertikaluri kavSirebis 

ganviTareba (daqvemdebareba-

xelmZRvaneloba) 

horizontaluri da moqnili 

organizaciuli struqtura, 

horizontaluri kavSirebis ganviTareba, 

qvedanayofebis da TanamSromlebis 

efeqtiani urTierTqmedebis uzrunvelyofa 

8 marTvis avtokratiuli stili marTvis demokratiuli stili, romelic 

dafuZnebulia yvela momuSavis 

dainteresebaze da saerTod organizaciis 

warmatebaze. 

9 konkurencia, politikuri TamaSi TanamSromloba, kolegialoba 

10. organizaciis warmatebebiT 

momuSaveTa dabali daintereseba 

organizaciis warmatebebiT momuSaveTa 

maRali daintereseba 

11 organizaciis da misi 

qvedanayofebis interesebidan 

gamomdinare moqmedeba 

moqmedeba, romelic gamomdinareobs, 

rogorc organizaciis interesebidan aseve 

sazogadoebis interesebidanac 

12 gancalkeveba gaerTianeba 

13 dabali gadaxra riskisaken, an 

misdami SiSi 

inovaciebze orientacia da masTan 

dakavSirebuli riskisaken gadaxra 

cxr. 3. tradiciuli da axali organizaciis marTvis koncefcia

menejmenti da marketingi
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ro-kvleviTi da sacdel-sakonstruqtoro saq-
mianobiT dakavebuli qvedanayofebi Tanabarzo-
mierad moqmedeben erTimeoreze da xels uw-
yoben ukeTesi saboloo Sedegebis miRebas.

gadawyvetilebis miRebis dros unda gva-
xsovdes firmaSi marketingis samsaxuris
roli da yvela is amocanebi, romelsac
awydebian firmis TanamSromlebi. marketin-
gis samsaxuri amuSavebs rogorc firmis
warmoebis aseve gasaRebis strategias, xe-
lmZRvanelisaTvis amzadebs bazarze arse-
buli mdgomareobis Sesaxeb informacias, rac
aucilebelia gadawyvetilebis misaRebad da
axdens yvela sxva danarCeni ganyofilebeb-
is moqmedebis koordinacias (warmoeba,
gasaReba, finansebi, da a.S)aseve uzrunvely-
ofs produqciis winsvlas.2

firmis marketologebis umravlesobam
ganacxada (aRiares) rom samuSao drois 15–
20% sWirdeba bazris kvlevas, danarCeni dro
ki sWirdeba sxva amocanebs. maT Soris
gasaRebas da reklamas. es niSnavs imas, rom
saagento kvlevas awarmoebs 5–jer ufro
swrafad. vidre Sida specialisti! es ki
nebismieri bazrisTvis, sadac swrafad icv-
leba situacia Zalian mniSvnelovani maCvene-
belia.

marketingi – ZviradRirebuli RonisZie-
baa. informaciis SegrovebisaTvis, saqonlis
bazarze gatanisaTvis xSirad aucilebelia
didi xarjebis gaweva. xSirad ki saWiroa
ekonomiis gaweva marketingis xarjebze. Cveu-
lebriv marketingis danaxarjebis odenoba
Seadgens produqciis Rirebulebis aranak-
leb 5-10%-s. amasTanave marketingze Zalian
mcire danaxarji iwvevs informaciis uqon-
lobas, seriozul Secdomebs da realizaci-
is daklebas, Tumca marketingze Zalian didi
danaxarji ki rentabelobis Semcirebas.

marketinguli kvlevis unda gaviTval-
iswinoT, rom:

1. informaciis Rirebuleba ar unda
aWarbebdes miRebul sargeblis Rirebule-
bas (sargeblianobas);

2. informaciis xarisxi unda Seesabame-
bodes kvlevis mizans da amocanas.

firmaSi marketingis samsaxuris Camoya-
libebamde aseve unda gaviTvaliswinoT
firmis saqmianobis masStabi da Sinaarsi,
aris es: mcire, Tu Zlieri finansuri Sesa-
Zleblobebis mqone mcire, saSualo Tu

Zalzed didi firma;
Zlieri finansuri mdgomareobis mqone

mcire, saSualo da msxvil firmebs SeuZli-
aT isargeblon marketingis specialuri
momsaxurebiT (gansakuTrebiT maSin, rode-
sac msxvili firmebis marketingis samsax-
urs ar SeuZlia konkretuli sakiTxebis
siRrmiseuli Seswavla). mcire firmebSi
marketingul saqmianoba SesaZlebelia war-
marTos erTma specialistma (marketerma),
xolo did firmebSi Seiqmnas marketingis
saqmianobis marTvis organizaciuli stru-
qtura.

mcire finansur SesaZleblobebis mqone
firmebSi ki rekomendebulia naklebi dan-
axarjebis saorganizacio-sammarTvelo xa-
siaTis RonisZiebebis gatareba, romlebic
mizanmimarTuli realizaciis dros fir-
mas aZlevs SesaZleblobas mniSvnelovnad
aamaRlos marketingis samsaxuris saqmiano-
bis efeqtianoba.

arsebobs marketinguli kvlevis Sefase-
bis sami kriteriumi, Tanafardoba: 1. sam-
uSaos moculobas da adamianur resursebs
Soris; 2. danaxarjebs da Sedegs Soris da
3. danaxarjebs da kvleviT kompaniis kompe-
tenturobas Soris;

Casatarebeli marketinguli kvlevebia:
kvlevis programis SemuSaveba, informaciis
wyaros moZieba da statistikis warmoeba,
interviuerebis Segroveba, maTi swavleba da
anketebis Sedgena, informaciis operatiu-
lad Sekreba, didi raodenobis kontragen-
tebTan urTierTobis aucilebloba, miRebu-
li Sedegebis gadamuSaveba, analitikuri
angariSis daweseba angariSis gaformeba da
wardgena da sxv.

kvleviTi samuSaos xarisxiani da Tavis-
drouli Sesruleba rTulia im admian-
isTvis romelsac damatebuli aqvs sxva
valdebuleba, amgvarad kvlevebis Catareb-
is dros umjobesia „specialistis” ayvana,
romelic sxva valdebulebebisagan gan-
Tavisuflebuli iqneba. Tuki SesaZlebelia
am „specialistis” daqiraveba kvlevisaTvis
saWiro dros, maSin samuSaos Sesruleba
moxdeba sakuTari ZalebiT Tu sxvisi da-
qiravebiT, kompaniisTvis ar warmoadgens
gadawyvetilebis miRebis dros ganm-
sazRvrel faqtors.

danaxarjebsa da Sedegs Soris Sesabam-
isoba – davuSvaT Cven kvlevas vawarmoebT
samSeneblo arqiteqturuli kompaniisaTvis.2 Котлер Ф. Маркетинг-менеджмент. Пер. с англ. М., 2005.
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aseTi firmebisaTvis Tundac „erTi klien-
tis” mozidva klveviTi saqmianobis yvela
xarjs dafaravs. meores mxriv ki „erTi aseTi
klenti” SeiZleba isedac movides am kompani-
aSi da Tu ar movida Zveli klientebi wav-
len, Tu darCebian? SeuZliaT Tu ara kvlev-
iT kompaniebs Sedegis garantia mogvces?
pasuxia – ara. miuxedavad imisa, rom SeiZ-
leba Cven yvelafers sworad da kargad
vakeTebdiT, an gvegona, rom sworad vakeTeb-
diT. Cndeba kiTxva: SeiZleba vinme iyos
sakuTari Tavis garanti, rom yvelafers
kargad akeTebs?

miuxedavad am kiTxvebisa, TiTqmis yvela
sainvesticio proeqtis ganxorcielebis
dros unda gaviTvaliswinoT is, rom ar unda
davzogoT fuli kvlevisaTvis, iseve rogorc
efeqtiania investireba mowyobilobebze, ax-
ali teqnologiis danergvaze, uZravi qoneb-
is SeZenaSi, profesionaluri kadris daqirave-
baSi da a.S. aseve davamatebdi investirebas
marketinguli kvlevebis Catarebaze, miuxe-
davad imisa yavs Tu ara Tqvens kompanias
marketingis specialisti, romelsac SuZlia
marketinguli kvlevis Catareba, ar dazard-
eT da mimarTeT marketingis kvlevis sam-
saxurebs! SesaZlebelia, rom es samsaxurebi
mogeCvenoT ufro kompetenturad.

unda gvaxsovdes, rom arakompetentur-
obis fasi Zalian maRalia!

marTalia is, rom firmis TanamSromel-
ma ukeT icis firmis saqmianobis specifika
(asea miCneuli), rogor ggoniaT garedan ar
SeiZleba iseTi specialistis moZebna, romel-
ic sworad Camoayalibebs kiTxvebs? amas-
Tanave damkveTi amtkicebs Casatarebeli
kvlevis programas, romelic Tavis mxriv
moicavs garkveul-Sedegs da meTodebs.

arsebobs iseTi organizaciuli sakiTx-
ebi, romelsac kvleviTi kompania Caatarebs
ufro ukeT: magaliTad operatiuli da mox-
erxebuli muSaoba interviuerebTan, moxerx-
ebuli anketa, monacemebis wardgenis mox-
erxebuloba da mkacri kontroli da a.S. es
keTdeba mza formebiT, romelic samuSaos
xdis ufro swrafs da xarisxians. es xdeba
imitom, rom kvleviTi kompania regularu-
lad „iWylets tvins” da srulyofs Tavis
saqmianobas. aris kidev erTi mniSvnelo-
vani momenti, romelic gansazRvravs kompe-
tenturobas: kvleviT kompaniaSi marketol-
ogebs uwevT muSaoba sxvadasxva bazarze,
rac marketologs ugrovebs Zalian did

codnas da gamocdilebas, romelsac ver
SeiZens erT firmaSi momuSave marketolo-
gi, amasTanave kvleviTi kompaniis marke-
tologi ase vTqvaT ufro metad „fxizeli
TvaliT” garedan uyurebs movlenebis gan-
viTarebas (rac cnobilia rogorc erT-erTi
yvelaze efeqturi meTodi movlenebis rea-
liurad SefasebisTvis-kvlevis Catareba
„sxvisi xeliT”).

nebismieri kompaniis mizania saqmianob-
is efeqtianad warmarTva. rac miiRweva go-
nivruli marketinguli moqmedebebiT, rac
moicavs sabazro SesaZleblobebis anal-
izs, miznobrivi bazrebis SerCevas, market-
ingis kompleqsis damuSavebas da marketingu-
li RonisZiebebis praqtikaSi gatarebas. fir-
mis menejerebi da marketologebi unda er-
kveodnen sabazro SesaZleblobebis gamov-
lenis, miznobrivi bazris (an bazrebis) Ser-
Cevis, marketingis kompleqsis elementebT-
an mimarTebaSi swori gadawyvetilebebis
miRebisa da marketinguli RonisZiebebis
praqtikaSi ganxorcielebis meqanizmSi. sa-
bazro SesaZleblobebis analizis proces-
Si unda gamovlindes marketinguli Zal-
isxmevis is mimarTuleba, romelic sawar-
mos upiratesobas moutans konkurentebTan
brZolaSi.
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Summary

In times of market economy all main problems con-
nected to supply and demand are solved on enterprise
(firm) level. Those countries where market economy is
already formed have great experience in this aspect. This
is practical and theoretical system of manufacturing and
selling goods, also known as marketing. In this work
there is analysis of types and conceptions of marketing
as a profound branch of science. Knowledge of these
conceptions is necessary for successful work of our
enterprises (firms) in trade relations. But to take models
from foreign experience and use them directly without
consideration is not correct. It is necessary to work out

national (Georgian) conceptions of marketing on basis
of existing experience. Such conceptions will correspond
to real situation of national firms functioning, stipulated
by our country climate, traditions, consumers’ psycho-
logical mood and other factors.

Therefore, studying marketing better and using
it in practical life will help businessmen – manufac-
turers (engineers, technicians, and designers), trade,
service and advertisement sector and also enterprise
managers to solve different kinds of problems suc-
cessfully.

МАРКЕТИНГ НА ПРЕДПРИЯТИИ: ПОЛОЖИТЕЛЬНЫЕ
И ОТРИЦАТЕЛЬНЫЕ СТОРОНЫ

АНЗОР АБРАЛАВА - профессор ГТУ
E-mail: a.abralava@gtu.ge

АННА ЦУЛАЯ - Докторант Кавказского
международного университета

E-mail: a.tsulaia@mail.ru

РЕЗЮМЕ

В период рыночной экономики все основные
проблемы спроса и предложения, как правило,
разрешаются на уровне производства (фирмы). В этом
направлении богатый опыт накоплен в тех странах,  где
сформировалась современная рыночная экономика.
Это система практики и теории - производства и сбыта
продукции, известная под именем маркетинга. В статье
(труде) рассмотрены виды и концепции маркетинга,  как
одного из основополагающих дисциплин науки.
Знание, которых обязательно для успешной работы
наших предприятий (фирм) в условиях рыночных
отношении. Но в этом деле, прямая копировка и
механическое внедрение опыта других государств
нецелесообразно. Необходимо, на имеющемся опыте

разработать свою собственную национальную
(Грузинскую) концепцию, которая будет соответ-
ствовать реальной ситуации функционирования
местных (национальных) фирм, что вызвано природно-
климатическими условиями нашей страны,  традициями
населения, психологическим настроем  потребителей
и др. факторами.

Итак, Лучшее изучение и использование в практике
маркетинговой деятельности, поможет специалистам
бизнеса: – производителям продукции (инженерам-
техникам, дизайнерам), сферам сбыта и сервиса,
рекламным работникам, также руководителям
производства (менеджерам)- в успешном разрешении
множества разносторонних проблем.
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